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Introduction
This paper will address various issues which include: how vertical integration works in a film industry, how the movie industry responded to the Television advent, major challenges posed by new technology to the newspapers, effects of digital magazine editions on advertising format of magazines and effects of e-books and online bookstores on physical bookstores and publishing industry. Additionally, the paper will discuss the reason as why increased reading interest a signal for improved democratic life. 
How does vertical Integration work in the film business?
The film industry, also known as motion picture industry is comprised of commercial and technological institutions such as film videos, pre-production, cinematography, screenwriting, film festivals, post-production and others. Vertical integration is whereby the ownership of all means of film production, distribution and film exhibition belongs to a company meaning that all the profit goes to one company. This works in a film business when a film company dominates all levels of the business including; distribution, production and exhibition of films without any partnerships with other companies or institutions. This gives the business great power leading to creation of an oligopoly. For instance, Hollywood studio system owns all means of production, distribution and exhibition of films (Barsam & Monahan, 2015). 
How did the movie industry respond to the advent of Television?
The movie industry reacted to the TV advent by showing topics and content which discouraged alcoholism, anti-Semitism and adult-teen relationships. These contents were not shown by the TV. Secondly, movie industry adopted technological advancements, widescreen and technicolor which drew the attention of the viewers.  

What major challenges does new technology pose to the newspapers?
Technology has led to emergence of blogs which act as the main viable features. This has made the established journalists abandon news organizations to create their own blogs. New technology has made the newspapers lose a lot of advertising revenue since most of the people choose to go online where there are free websites such as moster.com, craigslist and eBay. From these websites, people can freely read the news or information contained in the newspapers. Consequently, this could make the newspaper industry become obsolete since most of the things are now being done online (Barsam & Monahan, 2015). 
How do digital editions of magazines change the format of magazines advertising? 
Digital magazine editions have largely impacted on the format of advertising magazines. They have led to rise of more options for advertising formats which have immensely grown with the shift to tablets, video, audio, panoramic and tap and reveal views.  They have also contributed to establishment of digital distribution of magazines hence minimizing the expenses involved in physical magazine distribution and printing. Additionally, digital editions have led to rapid growth of magazines with iPad applications (Rainie et al., 2012).
How have the online bookstores and e-books affected physical bookstore and the publishing industry?
The rise of online e-books, bookstores and super stores has severely been cut into independent or chain bookstores. They have consequently pulled most of the customers from brick-and-mortar stores making them become obsolete. Development of online bookstores has led to an increased availability of wide range of works. E-books have an advantage of lower prices and instant delivery to the users (Rainie et al., 2012).
One can download e-books within a very short time to a computer, e-reader, smart-phone or a tablet using 3G/4G networks or Wi-Fi. This has improved the accessibility of e-books in comparison to physical bookstores whereby one must visit a bookstore or the publishing industry in order to get a book. Additionally, some retailers of e-books provide a possibility of synchronizing the notes, information or bookmarks between devices.  The growing competition between online bookstores and physical bookstores has led to a decline in market and prices of products offered in physical bookstores and publishing industries (Rainie et al., 2012).
Why is an increasing interest in reading a signal for improved democratic life? 
[bookmark: _GoBack]An increased interest in reading has become a signal for an improvement in one’s democratic life because books have given information that one requires to know to feel motivated or inspired to act. When one examines the culture of other people from books, he or she discovers that it is not only about our values and who we are; but also who others are and the existing common ties between us all.
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